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Singers, Piano Players, 
and Pill Poppers

The Musical Marketing of Medicine in Victorian England
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The Beecham’s Pills Company

Thomas Beecham (1820-1907)
ca. 1885. Beecham’s Archives, 
St. Helens.
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The Beecham’s Pills Company

Thomas Beecham (1820-1907)
ca. 1885. Beecham’s Archives, 
St. Helens.

Beecham’s Pills, introduced ca.1859
Beecham’s Archives, St. Helens

Sir Joseph Beecham (1848-1916)

Sir Thomas Beecham (1879-1961)
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The Beecham’s Pills Company

Thomas Beecham (1820-1907)
ca. 1885. Beecham’s Archives, 
St. Helens.

Sir Joseph Beecham (1848-1916)

New factory, opened 1887. St Helens, Lancashire
Above: Front and clock tower. Right: Pill-making room
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The Beecham’s Pills Company

Thomas Beecham (1820-1907)
ca. 1885. Beecham’s Archives, 
St. Helens.

Sir Joseph Beecham (1848-1916)
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Total Worldwide Advertising Expenditures (£)

1554% increase between 1882 (£7,111) and 1890 
(£110,519 = ~£9 mil in 2017)
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New Forms of Beecham’s Advertising
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New Forms of Beecham’s Advertising
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Beecham’s Music Portfolio – “Numbers”

Ad on back cover. This one relates to the lyrics of the song.
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Beecham’s Music Portfolio – “Volumes”

L: two pence version. A: 4 volumes bound in limp leather, with colophon
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Beecham’s Music Portfolio – “Examples of Repertoire”
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Beecham’s Music Portfolio – “Ad Songs”
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Music and “Moral Treatment”

Bethlehem Royal Hospital (“Bedlam”) concert 
program, 1879. From Golding, 2021. 

Sports, dancing, and music at Broadmoor Asylum. Wellcome Images.
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Advertising for the Beecham’s Music Portfolios

Handbill for the Volumes.

“Beecham’s Music Books are lithographed from well-engraved plates on 
stout paper, and edited by an eminent professor of music thus 
guaranteeing perfect accuracy. Each volume contains thirty different 
pieces of Music, either old gems or some of the most popular songs of the 
day, some of which, being published at 2s., have been included at 
considerable cost. The Songs have all the original Symphonies and 
Pianoforte Accompaniments in full. During the year 1896 no less than ONE 
MILLION of these books were sold. It is worth mentioning that ‘The 
Washington Post March,’ which is now so much called for, was published in 
Volume 7 so far back as 1894.”
 

London Reader, 
2 October 1897
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Pricing and Aspirational Marketing

1 shilling (s) = 12 pence (d)

Price tiers

9½d for 36

1s 1½d  for 56

2s 9d for 166

“I would certainly have sold my pills for a penny 
a box, and still have made a profit of more than 
a halfpenny on each one. But nobody would have 
bought them at that price. They would have 
regarded them as too cheap to be of any use.”           
– Joseph Beecham
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Pricing and Aspirational Marketing

1 shilling (s) = 12 pence (d)

Price tiers

9½d for 36

1s 1½d  for 56

2s 9d for 166

London illustrated News, 1894
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Pricing and Aspirational Marketing

1 shilling (s) = 12 pence (d)

Price tiers

9½d for 36

1s 1½d  for 56

2s 9d for 166

London illustrated News, 1983
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Pricing and Aspirational Marketing

1 shilling (s) = 12 pence (d)

Price tiers

9½d for 36

1s 1½d  for 56

2s 9d for 166

London illustrated News, 1985
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Pricing and Aspirational Marketing

Full-music size (12x15 inches) sheet music for 2s Songster without notation for 2dCheap anthologies for 1 s
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Assurance of Quality

Lithography
(Beecham’s)

Type
(Novello; notice slight breaks in the 

staves, uniform and clinical appearance. 
See Rowland, David (2019). “Music 

Publishing in Britain ca. 1840-1900.”)



Loyola University Maryland Internal Use Only

Assurance of Quality
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Gender Demographics

Covers of “Numbers” printed in America 
feature portraits of women
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Gender Demographics

Instructions for the pills. Beecham’s Archives Ad in Cheshire Observer, 1897

“For females of all ages these 
Pills are invaluable, as a few 
doses of them carry off all 
humours, and bring about all that 
is required…There is no 
Medicine to be found equal to 
Beecham’s Pills for removing any 
obstruction or irregularity of the 
system…”

“These are FACTS testified 
continually by members of all 
classes of society…”
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Gender Demographics

“Health Crowning Beauty” ad. Illustrated London News 1887
From Volume 2

“She really was quite hideous,
And all kinds of things she tried;
The doctors too no good could do,
Though I stood by her side…

His pills transmorgrified her
And she’s wed the squire’s son!
I wish that Beecham and his pills
Were both in Kingdom come!”
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“What are the Wild Waves Saying” Campaign

By Stephen Glover ca. 1853, based on Dicken’s Dombey and Son. From Volume 5

“It is something greater 
that speaks to the heart 
alone / The voice of the 
great Creator Dwells in 
that mighty tone.”

Illustrated London News 1887
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“What are the Wild Waves Saying” Campaign

Illustrated London News 1890 Chemist and Druggist 31 July 1897

“As many Chemists, 
especially those in 
seaside places and 
tourist resorts, find 
it to their advantage 
to stock the books, I 
give below my 
wholesale terms…”
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“What are the Wild Waves Saying” Campaign

George Cruikshank (1792 -1878) – August: Bathing at Brighton. Artstor.
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“What are the Wild Waves Saying” Campaign

London illustrated News 1894 Windsor Magazine 1900

London illustrated News 1899
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“What are the Wild Waves Saying” Campaign

Illustrated London News 1894
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“What are the Wild Waves Saying” Campaign

Illustrated London News 1892
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Volume 5 held from St. Helens archive, with tonic sol-fa notation

Owned by Edith E. Smith, licensed music teacher

“What are the Wild Waves Saying” Campaign



Loyola University Maryland Internal Use Only

The Tonic Sol-fa movement touched almost all efforts for the 
elevation of mankind...[T]he method was the indirect means of 
aiding worship, temperance and culture... The artistic aspect of the 
work done by the sol-fa method is indeed less prominent than its 
moral and religious influence.

-John Spenser Curwen, Memorials of John Curwen (1882).

“What are the Wild Waves Saying” Campaign
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“What are the Wild Waves Saying” Campaign

Inside back cover of Volume 5

In situ

Cast of sculpture by J.A. Raemaker 
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